
202 :  IT FOR FINANCIAL SERVICES 

(4 credits) 

Objective 

To provide students with basic concepts of computers and get them used to analyze 

and interpret business problems through computer applications. It also gives them 

basic idea of electronic commerce and its essential models and applications 

 

MODULE I          (15) 
WORD PROCESSING, SLIDE PRESENTATIONS AND DATABASE MANAGEMENT 

SYSTEMS   
 

Unit 1 Word Processing - documents creation-editing –formatting-letters and 

mailing-tables 
 

Unit 2 Slide Presentations: -Slide Presentations-creating-editing –slide layout 

and design-using graphics-using animation effects. 
 

Unit 3 Database Management Systems Introduction: traditional approach- 

database approach-Types of Databases-Database concepts and Development-The 

Entity-Relationship Model-normalization-Ms Access: Using access to create 

accounting data-modify entries and generation of trial balance, Profit and Loss 

statements and Balance sheets. 

 

MODULE II         (15)  
SPREADSHEET PROCESSING  
 

Unit 1 Data handling Querying and Sorting – macros-pivot tables, charts and 

reports-scenario-validation 
 

Unit 2  Financial analysis : Basic financial statements-financial ratios-financial 

forecasting- break even leverage analysis-future and present value- annuities-

uneven cash flow stream- non-annual compound periods- valuation & rate returns-

cost of capital- capital budgeting- Risk, capital budget and diversification-normal 

and t-distributions-t-Tests-One-way annova, simple linear , polynomial and 

multiple regression-Chi-square test 
 

Unit 3 Creating graphics: creating, editing charts, tables 

 

MODULE III         (15) 
ACCOUNTING SOFTWARE-TALLY 
 

Unit 1 Tally:  Introduction – Getting started – Creating and configuring the new 

company 
 

Unit 2  Accounts and Inventory Management System: Accounts Masters 

Maintenance – Account Vouchers Maintenance-Inventory Masters Maintenance – 

Inventory Vouchers Maintenance 

 

Unit 3   Reports, Business Management and Advanced Usage: Accounting and 

Inventory Report-MIS reports- Budget & Scenario management- Forex 

management- Manufacturing - Group Company-Payroll-Tax 

 

 



MODULE IV         (15) 
E-COMMERCE 
 

Unit 1  Fundamental of e-commerce: Introduction-definition-need and essential 

requirements- environment-internet concepts-e-commerce technologies and trade 

cycle- types of Groupware-Enterprise Communication Tools-Enterprise 

Conferencing Tools-Collaborative Work Management Tools 
 

Unit 2 Electronic business :business strategies in electronic age— Inter-

organizational e-commerce-purchasing online-internet trading relationship-B2B-

EDI –B2C-intra-organizational e-commerce-Supply chain management-Customer 

relationship management-web auctions-virtual communications-web portals-

electronic payment systems-electronic banking-electronic market-e-commerce 

security and threats- cryptography and authentication 
 

Unit 3  Electronic Finance : The Evolution of Digital Finance.-Financing Digital 

Finance-B2B e-Finance- – electronic audit- electronic journal-electronic 

community- Electronic Communications Networks  
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